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FAPN 17/10 2018

Projection Bombing and (Social) Media Campaign

What?

Project our visual and

message: on buildings in Brussels
and all over Europe. EAPN
develops a common visual and
slogan, highlighting the situation
of poverty in Europe today

Invite European Citizens to take
action: link this message to our
EMIN petition

Flexible action to be integrated in
other 17/10 actions and campaigns
Disseminate our message
widely using Social Media, our
ownh communications channels
and traditional press and media
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Why? Objectives?

- Awareness raising about the
importance of the fight against
poverty and what EAPN wants from
Europe

- Awareness raising about the
importance of adequate accessible
Minimum Income Schemes for the
fight against poverty

- Highlighting our petition for
Minimum Income Schemes and
collecting more signatures

- Strengthening EAPNs position and
profile
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MESSAGE AND CONTENT

The message and visual will highlight
the fact that 118 million people in
Europe are living at risk of poverty and
social exclusion

We will stress the fact that this is not
inevitable but the result of political
choices

Our message will highlight quality
Minimum Income Schemes as a choice
that could be made to change this
reality

We will also invite the general public to
sign our petition and as such be part of
this change

RN

of the population- in the EU remained at
risk of poverty or social exclusion in
2016

OVERVIEW OF CAMPAIGN ACTIONS

EAPN Europe

Identify the location (pay attention to the
surface of the building, the lights, position
for projector,...)

Design the visual + slogan

Develop the video

arrange logistics (projector, powersource)
yourself or contact a specialized company
Change the homepage of EAPN website
Draft Press Release and send it to
members to translate, adapt, use,...

Send a letter to stakeholders inviting
them to support our campaign on social
media

Take good pictures

Send out PR and pictures to the press
Disseminate PR and pictures on Social
Media

Members

Identify the location (pay attention to the
surface of the building, the lights, position
for projector,...)

Translate/adapt the visual + slogan
arrange logistics (projector, powersource)
yourself or contact a specialized company
Adapt the video

Translate, adapt, the PR

Integrate the projection/social media
campaign in the other 17/10 plans

Take good pictures

Send out PR and pictures to the press
Disseminate PR and pictures on Social
Media
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